THE BILLION
DOLLAR BRAND
COOKBOOK

From the agency behind the DRIFT
and METADATA brands
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Some
background

I'm Algert founder and
CEO and Algert Branding |

"o AUDIENCES

FINDING
-' ﬁHINGINSIGI-rrs

Agency Throughout my el
career I've helped
companies from startups DRIFT ¥

. BRAND "~
to corporations elevate CookBooK — A
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Some
background

DRZFT

Throughout my career Employee #5

I've helped companies

from startups to Played a crucial role shaping
corporations elevate the Drift Brand personality
their product and

brand experience Experienced the hypergrowth

stage, with the company
growing from 5 to 400+
employees in a just a few years
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Fast forward to today

Vista Equity to acquire
majority stake in Saa$S startup

Drift, taking it to unicorn
... status

Startups

Login

Mary Ann Azevedo
Venture
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The Billion
Dollar Brand
Cookbook

List of ingredients

A CEO that understands the
importance of BRANDING

9 Positioning & Story

9 Personality

a Repetition & Consistency
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o ACEO

that understands the The Brand could be the
importa nce of difference between:

BRANDING ONE HUNDRED

P

MILLION.DOLLARS!

without brand with brand
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oACEO
What if my CEO doesn’t care about

that understands the BRAND?

importance of ANSWER:
BRANDING Work at a different company and a
CEO that does.
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oACEO
What if my CEO doesn’t care about

that understands the BRAND?
importance of ANSWER:
BRANDING Work at a different company and a
CEO that does.
1\-&&%%‘)

MOST CEOs DO CARE ABOUT BRAND!
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9 POSitioning Common mistakes we see

marketing leaders make

Let their in-house
marketing team
work their magic

Pay $200K to agency
or consultant
“specializing” in
brand positioning to
do “research” 2
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The process and outcome often

. . Don't do this
look like this:

When you want to compare yourself to a competitor:

A Heck of a Long Document.docx Lance Whitney i':J -..?
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9 POSitiO n i n g Successful positioning requires

answering these questions and
being honest with yourself

We are

Our product(s)
solve

Because we
believe

TM algert.co
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ALWAYS put the customers front and
center. Let them be the hero of the

story (NOT YOUR PRODUCT)
Story

R

AR SEE™[“YOU !

+ my brand/
prod uct” r

Don't do this
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A
04\? Value for the money
o*

Opt for the simpler strategy, a solid ...than a strategy that comes with
foundation and build from there. It's better to with all the bells and whistles,
start with a simple but SCALABLE strategy... but that is UNSCALABLE

Base $48,000

algert.co
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© Personality

Drift Is The New
Way Businesses
Buy From
Businesses.

Email address

(100% free to get started. No credit card required)

TouR

PRICING

DEMO

BLOG

GET A DEMO SIGNIN

tify:

Shaping the brand’s personality relies
heavily on CREATIVE work.

It is important to NOT limit your
creative team during this phase.

EXPERIMENT!!

@D Join us for an Introduction to GoodTime Hire demo on October 20th! REGISTER NOW >

PLATFORM v PRICING =~ CUSTOMERS v RESOURCES v COMPANY v GET STARTED SIGNIN ~

U goodtime

Smarter
meetings, brilliant
outcomes

Meetings needed a makeover. So we gave them one. GoodTime's
Meeting Optimization Engine helps you drive better results every
time people get together.

GET STARTED

HUNDREDS OF AMAZING COMPANIES CHOOSE GOODTIME

%NIANTIC

sproutsocial .';!.‘ slack Quora @ Pinterest Q PATREON okta Em NATIVE INSTRUMENTS

Got any questi

help.

Two products, one mission

Whenever you meet, do it smarter.

Forget the fluff and get real tactical at DEMAND 2022 on 10/20. || RECISTERINONY

WHY METADATA PLATFORM - PRICING CUSTOMERS COMPANY - RESOURCES

metadata.io

Automate your paid campaigns and
drive more revenue

Metadata eliminates manual and repetitive work for B2B
marketers so you can focus on strategy and creativity.

B2B m:

6 "We can finally focus on strategy, creativity, and
paid car

driving more revenue, instead of getting bogged
down by task-oriented, time-consuming work.
With Metadata - we're smarter as a demand gen
team than we've ever been."

Megan Boone,
Senior Director of Revenue Marketing, ThoughtSpot

JuniPer okta T ThoughtSpot
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Pro tip: always use imagery
of real humans

CORE INGREDIENTS

HUMAN

(cont)

- Hey guys, I'm here with

" Rich from =57
This is the most important part. We feature
only real people on our media content and

refrain from using stock imagery. This for a

BEING REAL
AND TELLING
THE TRUTH

good reason. By doing so we are able to create
original content others can relate and are
drawn to. This is the most important
ingredient.

sure to ap|
T
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O Repetition &
Consistency

Our brain gives
preference to the
familiar. Repetition
is the process that
imprints your brand
image into the
users' minds.
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A CEO that understands the
importance of BRANDING

The Billion
Dollar Brand
Cookbook

9 Positioning & Story

9 Personality

a Repetition & Consistency
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A CEO that understands the
importance of BRANDING

The Billion
Dollar Brand
Cookbook

9 Positioning & Story

9 Personality

e Repetition & Consistency

S

W algert.co


https://algert.co

The Billion
Dollar Brand
Cookbook

A CEO that understands the
importance of BRANDING

9 Positioning & Story

9 Personality

a Repetition & Consistency

-Keep it

gCRET

@
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Th a n k Linkedin.com/i
.com/in/algert
yo u . Website: algert.co
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